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Paper Title
TOWN HALLS AND SPORT IN CATALONIA
CREATION AND DEVELOPMENT OF SPORTS OBSERVATORIES

FROM THE ASHES TO THE RIGHT TRACK: HOW COMMITMENT AND LEADERSHIP TRANSFORMED CORITIBA FOOT
BALL CLUB IN A RARE CASE OF SUCCESS IN THE BRAZILIAN SPORTS MANAGEMENT INDUSTRY

INFLUENCE OF THE PRESENCE OF PROFESSIONALS WHO HOLD A BACHELORS DEGREE IN THE SCIENCE OF
PHYSICAL ACTIVITY AND SPORT ON THE SUPPLY OF SERVICES AVAILABLE AT FITNESS CENTERS IN MADRID.

The leader perceptions about the effectiveness of his organization: A case study with the Portuguese
Federation of Canoeing

INVESTIGATING THE RELATIONSHIP BETWEEN PLACE ATTACHMENT AND INTENTION TO REPEAT VISITING A SKI
RESORT: THE CASE OF SNOWBOARDING.

TESTING THE INVOLVEMENT CONSTRUCT IN OUTDOOR RECREATION ACTIVITIES IN A GREEK SAMPLE
Management Sport Services of Large Stadium

Investigation of the profile, needs, motives and behavior of sport tourists that participated at the 3rd
international marathon in Limassol

Relationship between service quality factors and spectators’ revisit in Iranian Soccer Premier League
AN ANALYSIS OF BRAZILIAN SPORTS MANAGEMENT CONGRESSES ABSTRACTS FROM 2005 TO 2009

JUDO AND SWIMMING TALENT DEVELOPMENT IN BRAZIL

ATTITUDINAL CONSTRUCTS TOWARD SPORT SPONSORSHIP OUTCOMES

THE RELATIONSHIP BETWEEN FAN’S INTEREST AND MEDIA COVERAGE: THROUGH CLASSIFICATION OF THE MLB
RIVALRY TYPES

THE SERVICE QUALITY IN OUTDOOR ACTIVITIES AND RECREATION PROGRAMS BETWEEN DIFERENT AGES
Influence of Servicescape of Professional Baseball on Affect, Customer Satisfaction and Loyalty

ELECTRONIC WORD-OF-MOUTH (EWOM) MESSAGES AND SPORTING GOODS: INVESTIGATING THE EFFECTS OF
EWOM MESSAGES ON PURCHASE INTENTIONS AND CREDIBILITY

MARKETING STUDY OF DEMAND FOR SPORTS SERVICES BY ELDER PEOPLE
INDIVIDUAL AND INFRASTRUCTURAL DETERMINANTS OF PARTICIPATION IN DIFFERENT SPORTS

Structural Relationship between Perceived Reliability of Professional Soccer on Attractiveness, Customer
Satisfaction and Loyalty

How to manage ethics in the sports sector: a Flemish Study on Ethical Sport Policy
DIFFERENT EXPERIENCE AFFECTING PRCEPTIONS OF ESSENTIAL CHARACTERISTICS OF ATHLETIC DIRECTORS
Quality Dimensions of Website development in Kinesiology Faculties

THE TIGHT RELATIONSHIP BETWEEN BRAZIL AND PORTUGAL: ANALYSIS OF THE INTERNATIONAL TRANSFERS
OF FOOTBALL PLAYERS

AN ANALYSIS OF THE FINANCIAL SUPPORT TO ELITE SPORT IN SPAIN

TOWARDS ORGANIZACIONAL LEARNING IN SPANISH SPORT ORGANIZATIONS: A PILOT STUDY FOR INSTRUMENT
ADAPTATION

THE NARRATIVES OF THE FINNISH SPORT MANAGERS: How to develop sport management in Finland?
PROMOTING RECREATIONAL SPORT PARTICIPATION IN GREECE: ISSUES AND CHALLENGES
The saving grace of branded athletes: Redemption in the presence of deviant athlete behavior.

Managing potential negative effects from sport consumption: A cross-cultural examination of the role of
non-violent mediated sports on youth aggression reduction.

Factors affecting resistance to change from traditional training to E-learning in managers of sport
organizations of Tehran

MATCH-UP EFFECT OF BRAND PERSONALITY IN SPONSORSHIP: THE CASE OF THE 2010 WORLDCUP

PERSUASIVE MEDIA EFFECTS OF SPONSORSHIPS AT THE 2010 FIFA WORLD CUP: ATEST OF THEORY OF
PLANNED BEHAVIOR AND INVOLVEMENT

FROM BRAND PERSONALITY TO VOLUNTEER INTENTION AT SPORTING EVENTS: THE ROLE OF SPORTING EVENT
IDENTIFICATION AND PRESTIGE

Influence of Identification of Professional Basketball on Sponsor-Event Fit, Sponsor Image and Attitude
toward Brand

Segmenting Sport Video Game Users by Need Gratifications: A Cluster Analysis
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